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Since 1913 the partners and employees at Moss Adams LLP 

have been committed to supporting the vitality and health of 

our communities. And because Moss Adams is an accounting 

and consulting firm, our work has always involved providing 

clients with comprehensive tax and business solutions as well 

as reporting services. 

Now, as we celebrate our centennial and look ahead to 

the continued sustainability of our firm, we’re focusing 

on our own transparency and reporting on our past 

accomplishments and future goals. This helps us stay 

accountable and identify areas of improvement related to our 

people, communities, and environment that are important to 

our stakeholders, both internal and external.

This corporate social responsibility report—the first in a 

biennial series—was developed to improve the dialogue 

between those within our firm responsible for implementing 

change and those most impacted by it. Accordingly, we’ve 

included the performance indicators that are most relevant 

to our firm and stakeholders—they can be found throughout 

the report and in the appendix. We’re applying the Global 

Reporting Initiative’s (GRI) G3.1 guidelines and self-declaring 

Application Level C.
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Today, Moss Adams is one of the largest 

accounting and consulting firms in the nation. 

Headquartered in Seattle, the firm—together 

with its affiliates—serves public, private, and 

not-for-profit enterprises across the country 

in a wide range of industries. 

MoSS adaMS llp is a national leader in assurance, 
tax, consulting, risk management, transaction, and 
wealth services.

MoSS adaMS Wealth adviSorS llC provides 
investment management, personal financial planning, 
and insurance strategies to help clients build and 
preserve their wealth.

MoSS adaMS Capital llC offers strategic advisory 
and investment banking services, helping clients 
create greater value in their business.

Moss Adams is a limited liability partnership, with 
each office following a set of firm policies and 
guidelines but operating relatively independently. 
our partners report to office and regional managing 
partners who serve at the discretion of the chief 
executive officer.

Acumen. Agility. Answers.

about MoSS adaMS

100 industries 
served33years in 

business
million dollars 
in revenue344

office locations

countries reached*96

staff to  
partner ratio

4.9
partners
263

*Through Praxity, AISBL

Data as of 02/2013
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executive committee members

chief executive officer and president

overview

our structure
Moss Adams is owned and operated by its partners, who elect eight members to an executive 
committee for two-year terms. After two terms, members become ineligible for reelection 
for two years. outgoing members nominate new candidates for election, and the number of 
candidates must be greater than the number of open seats on the committee.

the executive committee elects the chief executive officer, who serves as the chair of the 
committee, and the president, who serves as the 10th member of the committee. Both are 
elected for five-year terms and can be reelected indefinitely. the committee has authority 
to admit and retire partners, set partner capital requirements, divide firm profits among 
partners, and approve operating budgets, strategic plans, and mergers with other firms with 
annual revenues of less than 5 percent of those of Moss Adams. 

the committee also engages an independent observer—highlighted on page 23—who attends 
all meetings and has the right to visit all offices and conduct confidential interviews with 
partners and staff regarding their views of the committee’s practices and values. 



about MoSS adaMS

our clients
We serve over 14,000 businesses, organizations, 
and individuals in every state of the country—primarily 
within a 100-mile radius of a local office. With on-
the-ground expertise across the globe, we also serve 
more than 500 clients with operations in more than 
30 countries throughout the major markets of north 
America, South America, europe, and Asia.

our major industries
to provide our clients with the right expertise, we 
assemble industry-specific audit, tax, and consulting 
teams that may be based in different office locations.

Privately owned 
businesses

Audit, tax, and 
consulting services

SEC registrants
Audit and  

tax services

Individuals
tax, business 

succession, and  
wealth services

Governments and 
not-for-profits 
Audit, tax, and 

consulting services

Employee  
benefit plans
Audit, tax, and 

consulting services

Our 
CLIenTS

Agribusiness Health Care

Apparel Higher education

Communications Manufacturing &  
Consumer Products

Construction not-for-Profit

energy & Utilities real estate & Hospitality

Financial Services retail

Government technology

http://mossadams.com/Services/Assurance-Services/Overview
http://mossadams.com/Services/Tax-Services/Overview
http://mossadams.com/Services/Consulting-Services-(1)/Overview
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our stakeholders
our people and clients are our primary stakeholders; 
however, we consider governments, regulators, 
vendors, and other members of the communities in 
which we operate to be important stakeholders as well.

overview

Clients

employees

Partners

Banks and credit grantors
industry 

trade 
associations

Government and regulators

Competitors 
and 

colleagues 

Colleges and 
universities

Vendors

Prospects

Communities

referral 
sources

Future employees

Public 
interest

Alumni



Corporate social responsibility plays an 

important role at Moss Adams. Since 

the earliest days of our firm, we’ve 

been committed to responsible growth and 

the sustainability of our clients, people, and 

neighborhoods. We’re accountants and business 

advisors, so these concerns aren’t abstract 

but directly related to the services we offer. 

Indeed, our success as a professional services 

firm is predicated on the economic, social, and 

environmental sustainability of our communities.

Our organization can only be as strong and 

healthy as the communities we serve, in terms of 

both geography and industry. Active communities 

drive our success, and their universities teach 

the accounting graduates we need and expect 

to grow into leadership positions across our 

firm. Our people routinely volunteer their time 

at charities, in parks, and with community 

programs. As a firm, we’re increasingly moving 

our focus from broad-based activities to highly 

specific ones in which we can have a more 

rick Anderson (top) and Chris Schmidt
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significant impact and enhance the capability of 

our communities to sustain themselves.

In economic terms, we need to retain clients 

and serve new ones, and our ability to do 

this is based on our integrity and reputation. 

Helping clients stay compliant with laws and 

regulations is a major part of what we do, and 

we’re committed to rigorous internal processes 

for risk management, client acceptance and 

termination, and compliance with laws and 

standards. We submit to third-party inspections 

by the Public Company Accounting Oversight 

Board and other organizations, and we use 

internal supervision and reviews of all work as 

well as independent peer reviews.

environmentally speaking, as more of the 

businesses we serve grow into new locations 

outside our physical territories, we’ll continue to 

encourage the use of mass transit and  

carpooling and implement telecommuting, 

teleconferencing, and other technological 

solutions that reduce our carbon footprint 

while still allowing us to provide premier 

service to our clients. And we’re on the path to 

establishing a robust carbon-based lens to see 

exactly what we burn and waste as a firm on a 

per-employee basis. This will help us establish 

individual objectives while we increase our use 

of recycled material and make energy-efficient 

buildings an influential factor in our plans for 

growth. 

For us, corporate responsibility is fundamental 

to the work we do, and we’re constantly striving 

to improve each one of our initiatives, whether 

social, economic, or environmental. This report 

demonstrates our commitment.

rick Anderson 
Chairman & Chief executive Officer

Chris Schmidt 
Chairman & Chief executive Officer–elect

overview



CoMMitMent  
to our people 
As a professional services firm, we understand that 
people are our most important asset—they’re the engines 
that drive our success. it’s been this way for 100 years, 
and it’s one of the reasons we invest so much time and 
resources in creating a vibrant work environment that 
encourages a variety of perspectives, values every voice, 
and respects a balanced life. 

the core values that sustain our business are the same 
ones we look for in our employees:

• Passion for excellence

• integrity

• lifetime learning

• leading by example

• Accountability

• respect

We work hard to ensure our people have first-class 
benefits, dynamic challenges, and opportunities to learn 
and grow. And we invest in people even before they 
walk through the door. We host a student leadership 
conference every year and offer interns real-world 
experience working on complex client projects. once part 
of our team, our staff members benefit from continual 
learning and development. After all, career development 
is woven into our business culture. 

training and perforManCe ManageMent
Moss Adams provides a customizable training program 
for our certified public accountants and other client 
service personnel as well as opportunities for all staff to 
receive high-quality, relevant performance feedback and 
professional development. While the various state boards 
of accountancy require an average of 40 hours of training 
for CPAs each year, our professionals consistently  
exceed that.
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PeoPLe 

AveRAGe ANNUAL HOURS OF TRAINING

All Client Service Personnel, including Partners 

2012: female, 49; male, 48 | 2011: female, 58; male, 59

CPAs 

2012: female, 53; male, 51 | 2011: female, 63; male, 64

nonlicensed Professionals 

2012: female, 43; male, 43 | 2011: female, 49; male, 49

LA10 GoAL:  
CPAs: 50 HOURS  
NONLICeNSed PROFeSSIONALS: 40 HOURS

INTeRNAL TRAINING

We offer a robust curriculum of assurance, tax, and 
leadership development training designed to help 
employees create a meaningful career path at  
Moss Adams. But our approach isn’t just about quantity. 
We emphasize quality training for all employees and have 
created an internal department responsible for year-
round training and development. our internal instructors 
are authorities in their field and often conduct training for 
CFos, controllers, and accountants outside Moss Adams.

to facilitate internal education, we require all client 
service personnel to build and annually update a career 
development plan and meet with a career advisor to 
determine the specific programs most appropriate for 

them and the clients they serve. We believe this results 
in stronger internal teams, happier employees, and well-
served clients.

PeRFORMANCe RevIeW COMPLIANCe

in addition to performance and career development 
reviews for all employees, client service personnel 
receive continuous client-engagement feedback. 
 

LA12 GoAL: 
100%

2012 2011

100% 100%

eMPLOYee SURveY

employee feedback is important to us. our annual 
engagement survey gives our people an opportunity to 
express their opinions to the firm on topics related to the 
workplace and our performance. 

Participation

2012 2011

93% 92%
LA12 GoAL: 
90%

employee Feedback

respondents who answered positively to the question, 
“Do you receive prompt feedback on your performance?”

2012 2011

61% 61%
LA12 GoAL 
[2016]: 65%

65% is 
response  
rate for best-
in-class (top 
25%) firms1

lA10

lA12

49

52

43
49

59

63

2012

2011

2012

2011

2012

2011



foruM_W 
Women have been historically underrepresented at the 
top levels of the accounting profession. to help change 
this, Moss Adams created Forum_W in 2008. its goal? to 
find ways to better attract, retain, develop, and advance 
women at the firm—and to share best practices we learn 
with other firms in our industry. Forum_W is more than 
just an initiative. it’s a broad, multiyear effort to shift our 
culture and use metrics to measure that shift.

listening to women at Moss Adams share their goals 
and challenges was an early priority, as was creating 
more mentorship opportunities and helping women 
expand their professional networks. Along the way, we 
produced two resources we’ve shared both internally 
and externally: Path to Success: A Guide for Mentors and 
Protégés and Link by Link: A Guide to Forming a Women’s 
Network at Your Organization. We’ve also sponsored the 
Accounting MoVe Project to drive further research into 
women’s experiences in the accounting profession.    

OUR SUCCeSS

Making a lasting impact at our firm and across the 
profession will take time, but the results so far have 
been encouraging. Women’s networks at Moss Adams 
are growing stronger, and each partner at the firm has 
made a personal commitment to changing our culture. 
the percentage of women partners climbs year after 
year and is now at an all-time high—surpassing that 
of the Big Four and similar-sized firms. our efforts 
are also bearing fruit outside our walls: Forum_W has 
proved a catalyst for change not just at other firms in the 
accounting profession but also in other industries.  

Women at Moss Adams 

2012

all personnel client service executive committee

46.8%53.3% 20.0%

2011

46.4%53.4% 20.0%

Women Partners at Moss Adams

2012 2011

21.5%24.0%

LA13 G0AL 
[2022]: WOMeN 
TO COMPOSe 
30% OF THe 
PARTNeRSHIP

Similar-sized 
firms: 16% 2  

lA13

lA1

Employees at the 2012 Administration Training Council.

http://www.mossadams.com/mossadams/media/Documents/About/Forum_W/HRX120514-Forum_W-Mentoring-Resource-Guide-Update_EXT_web.pdf
http://www.mossadams.com/mossadams/media/Documents/About/Forum_W/HRX120514-Forum_W-Mentoring-Resource-Guide-Update_EXT_web.pdf
http://www.mossadams.com/mossadams/media/Documents/Special/Forum%20for%20Women/HRX111220-Forum_W-Guide-to-Forming-a-Women-s-Network.pdf
http://www.mossadams.com/mossadams/media/Documents/Special/Forum%20for%20Women/HRX111220-Forum_W-Guide-to-Forming-a-Women-s-Network.pdf
http://www.mossadams.com/mossadams/media/Documents/About/Forum_W/MOVE-2012-Report.pdf
http://www.mossadams.com/mossadams/media/Documents/About/Forum_W/2012-Moss-Adams-Forum_W-Annual-Report_Web.pdf
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benefitS 
While the cost of health care continues to rise for 
consumers and businesses across the country,  
Moss Adams remains committed to providing employees 
with high-quality benefits and meaningful wellness 
options to sustain healthy lives.

Along with paying an average of 75 percent of medical 
premiums for full-time and eligible part-time employees 
and their dependents, the firm provides plans that cover 
preventive care at 100 percent for in- and out-of-network 
providers as well as life insurance, disability coverage, 
maternity and paternity leave, and retirement provisions. 
We also provide enhanced coverage for alternative 
medicines and therapies as well as a suite of family-
friendly benefits. Coverage begins promptly, on the first 
day of the month coinciding with or following the date  
of hire.

Average Percentage of Medical  
Premiums Paid by employer 
(employee and Dependent]

75% moss adams

75% similar-sized firms

lA3

our perSonnel
total 1,768

2012
2011

Partner Senior Manager 
& Manager

Senior 
& Staff

Administrative

By region 

2012
2011

As of 12/2012.

lA1

240243

451
481

647658

392386

299

290

654
648

294

341

332

135

313

158

LA3 G0AL: PAY A PeRCeNTAGe OF PReMIUMS 
THAT eqUALS OR exCeedS THAT OF SIMILAR-
SIzed FIRMS 3

PeoPLe 

18
16

WAShIngTOn

OregOn

nOrThern  CALIfOrnIA

SOuThern CALIfOrnIA

SOuThWeST

MIDWeST



hiring
Moss Adams has seen significant growth over the past 
few years: We’ve added offices, hired new people, and 
expanded our footprint into the Midwest.

By Gender

2012
2011

Male female

By Age Group

2012
2011

18–29 30–49 50+

2012 2011

486 456 total

By region 

2012
2011

lA2

223

293

166

290

134

27 32

205

263
251

85

65

144
179

80

97

90

36

105

40

4
17

WAShIngTOn

OregOn

nOrThern  CALIfOrnIA

SOuThern CALIfOrnIA

SOuThWeST

MIDWeST
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PeoPLe 

turnover 
turnover is a natural part of any business cycle. At  
Moss Adams, it leads to opportunities for new talent 
to learn, grow, and further shape their career. And 
departing employees can share the knowledge and skills 
gained at Moss Adams with the wider economy.

By Gender

2012
2011

Male female

By Age Group

2012
2011

18–29 30–49 50+

2012 2011

18.2%20.8%
LA2 GoAL [2014]: 
UNdeR 18%

Industry average: 
16% 4

By region 

2012
2011

lA2

21.0%
21.9% 21.6%

17.7%
17.3%

9.1%

22.3%

18.2%
19.7%

18.2%
16.6%

18.0%
15.8%

14.8%
21.6%

19.6%
20.6%

38.0%
17.6%

29.8%
20.3%

21.3%
WAShIngTOn

OregOn

nOrThern  CALIfOrnIA

SOuThern CALIfOrnIA

SOuThWeST

MIDWeST



inveSting in our 
CoMMunitieS 
our values of integrity and ethical behavior go beyond 
how we conduct ourselves in business—they extend to 
our cities and towns, our neighborhoods, our schools, 
and our environment. We encourage employees to 
give back to the communities that have supported our 
success and have given us clients, new recruits, and 
welcoming places to put down roots. 

over the years, individuals across the firm have 
dedicated countless hours to volunteering for and 
serving on the board of the various causes they support. 
in addition, our offices regularly lead charitable donation 
drives and outreach efforts throughout our communities. 
the firm also directly contributes to medical research, 
food banks, disaster relief, and programs that support 
the environment, education, and culture and the arts.

in 2012 Moss Adams, its employees, and partners 

donated $1.1 million—up approximately $64,000  
from 2011.

through the Moss Adams Foundation, employees and 
partners can double the impact of their charitable 
donations to colleges and universities with matching 
contributions. this provides financial support to students 
who desire high-quality business and accounting 
programs and the faculties that make that happen. 

While we recruit top talent from across the country, we 
focus on supporting our communities. We work with local 
colleges and universities to find passionate students and 
young professionals to train and mentor throughout their 
time at Moss Adams. 

eC1 G0AL [2016]: OFFeR 12 HOURS OF PAId TIMe 
OFF PeR YeAR FOR PeRSONAL vOLUNTeeRING

eC1
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eC7

lA13

reCruiting froM our CoMMunitieS 
We believe a diverse firm composed of professionals 
from our communities is a key to our success. that’s 
why we strive to promote from within, hire locally, 
and hire people from a range of different cultures and 
backgrounds.

Moss Adams participants at a 2012 event benefiting the Donate Life 
California Organ and Tissue Donor Registry.

Communities

2012 2011

Promoting from Within

73% of partners and 
senior managers

68% eC7 GoAL [2014]: 75%

Hiring from local Communities

91% of experienced 
client-facing hires

95% eC7 GoAL: 90%

employee Diversity

24% of new hires are 
people of color

25% LA13 GoAL [2016]: 25% 

25% is industry average 2



CoMMunity Spending
We’re a partnership-based organization with 22 offices in 
six states, and the vast majority of our profits stays in the 
communities where we work. the wages we pay to our 
employees also directly benefit our local economies. in 
fact, for every dollar of revenue we generate, we estimate 
that 94 cents remain in the community.

reCognition
Moss Adams is regularly recognized as a top employer 
and corporate citizen by dozens of organizations and 
publications, including business journals in many of our 
cities and Working Mother magazine. Some of our awards 
and recognitions include:

Best Accounting Firms  
for Women

Best Adoption-Friendly 
Workplaces

international innovation  
in Diversity Award

v Sixth in the Accounting 50

eMployee CoMpenSation  
and retireMent benefitS
Moss Adams understands the importance of careful 
financial and retirement planning. that’s why we provide 
employees competitive compensation and retirement 
offerings. For 2012 the firm paid out $2.5 million as 
part of its profit sharing plan. to encourage new hires 
to take advantage of the firm’s retirement vehicles, we 
implemented an auto-enrollment process in 2012 to 
make saving easier. 

Starting Salary for First-year Client Service Staff 

$ 2012 2011

235% 240%
compared to  
highest prevailing 
minimum wage

Data from San Francisco, where minimum wage  
was $10.24 in 2012 and $9.92 in 2011. 5 

401(k)

2012 2011

63.0% 64.0% participation rate

5.6% 5.8% average employee  
deferral rate

All employees can make contributions upon hire. 
Industry average: 86% participation rate and 8.1% 
employee deferral rate.6

 

eC5

eC3

eC5 GoAL: PAY AT LeAST TWO TIMeS THe 
HIGHeST PRevAILING MINIMUM WAGe

eC3 GoAL [2016]: AT OR ABOve INdUSTRY AveRAGe  
 

Communities

http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
http://www.mossadams.com/About-Moss-Adams/Awards/Firmwide-Awards
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environMental 
SuStainability
As a firm, we’re committed to minimizing our 
environmental impact—from how we source our office 
supplies to the business choices we make every single 
day. to do this, we’ve developed specific goals and 
policies related to the percentage of recycled materials 
and the total amount of supplies we use in our offices, 
the amount of water we withdraw, and the direct and 
indirect energy we consume.

MaterialS purChaSed
in 2012 the total value of items purchased was 
$4,182,000, or $2,365 per employee, up from $2,180 in 
2011. this includes paper, office equipment, computers 
and servers, printings, and packaging materials for 
express deliveries. 

our goal is to reduce consumption of purchased office 
materials. to achieve this goal, we’ve begun instituting 
firm-wide initiatives to reduce the use of paper 
materials, including:

• encouraging the use of double-sided printing

• transitioning from printed to electronic materials for 
training events and conferences

• Discouraging the use of personal printers

• identifying and redeploying underused network and 
multifunctional devices

en1 G0AL [2014]: RedUCe BY 3% PeR eMPLOYee

en1



ReCYCLed MATeRIAL

Using national buying programs has helped us increase 
our control over the amount of recycled content in  
the products we purchase. in both 2012 and 2011,  

82 percent of our purchases came through one of  
these programs.

Paper, office supplies, and hard-copy publications, 
which represented 43 percent of our purchases through 
these programs, were identified as containing recycled 
material. We’re developing a methodology to identify 
recycled components in other purchases, including 
smartphones, computers, copiers, and printers.

in 2012, 7.8 percent of the money we spent purchasing 
materials (or $184 per person) went to products with 
recycled content, down from 8.4 percent in 2011. We 
hope to increase this amount by working with vendors to:

• Purchase more recycled paper

• identify and transition to nonpaper products and 
computer equipment with recycled content 

en2 G0AL [2014]: 8%

en2

Water uSe
Although water isn’t a significant part of our operations, 
we’re committed to reducing our use of it, primarily by 
leasing space in environmentally friendly and leeD-
certified buildings when possible.

During 2012 the firm used 30,339 cubic meters  
of water from municipal water supplies, or  

17 per employee—up from 15 cubic meters in 2011. 

en8

energy ConSuMption
While serving our clients and providing them with cost-
effective solutions is our top concern, we recognize the 
environmental impact of doing business every single day. 
that’s why we’re taking concrete steps to decrease our 
footprint and finding ways to reduce both our direct and 
indirect energy use.

A major obstacle to our efforts, however, is the limited 
impact our individual locations can have on the shared 
office buildings we lease. our 22 offices individually 
comprise between 4 and 38 percent of the total building 
space available, with offices in larger metropolitan areas 
taking a relatively smaller share of the buildings.

one of the primary ways we intend to decrease our 
overall energy use is to relocate to more efficient, leeD-
certified buildings as our current leases expire and when 
location options and cost factors permit. We also intend 
to encourage our current landlords to seek certification 
and energy improvements.

the firm currently occupies five leeD-certified buildings 
that account for 46 percent of our total space under 
lease. 

en3 G0AL [2018]: 70%

We’ve also begun to institute measures to better control 
and lower our use of electricity to power our office 
equipment and heat, cool, and light our work spaces. 
these include:

• Working with equipment vendors and our internal 
technology group to choose energy-efficient 
computers, servers, printers, and other devices as a 
firm-wide standard

• educating all employees to be aware of their individual 
power use and take steps to reduce it by turning off 
lights and putting computers to sleep when not in use

• Moving to a hoteling model (flexible, unassigned work 
spaces that can be shared by multiple employees) 
when appropriate

• Selecting cleaner utility packages when possible
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dIReCT eNeRGY USe

twelve offices reported using natural gas, and our firm’s 
total natural gas use in 2012 was 4.1 terajoules, or  
6.4 gigajoules per employee—up from 6 gigajoules  
in 2011.

INdIReCT eNeRGY USe

indirect energy is the electricity we use, and it comes 
from a variety of sources. in 2012 the firm used 
32 terajoules of energy, or 18.2 gigajoules per 
employee—down from 19.9 gigajoules in 2011. 

For comparison, a 100-watt lightbulb uses about 360,000 
joules of energy an hour, and the average American 
household uses 41 gigajoules (41 billion joules) a year, 
according to the US energy information Agency.

en3

en4

energy Source

2012 2011

38.5% 
12.8 terajoules

35.3%  
11.5 terajoules

25.3% 
8.4 terajoules

27.3% 
8.9 terajoules

14.7% 
4.9 terajoules

16.8% 
5.5 terajoules

7.8% 
2.6 terajoules

7.4% 
2.4 terajoules

6.9% 
2.3 terajoules

7.4% 
2.4 terajoules

4.2% 
1.4 terajoules

3.4% 
1.1 terajoules

1.8% 
0.6 terajoules

1.5% 
0.5 terajoules

0.9% 
 0.3 terajoules

0.9% 
 0.3 terajoules

A joule is a unit for measuring energy, physical work,  
or heat. One terajoule is a trillion joules. 

Moss Adams employees outside our Seattle headquarters.

hydro

Coal

natural gas & oil

unidentified

nuclear

Wind

Biomass

geothermal

environment



As an accounting firm, we’re best known     

for helping companies measure their business 

financial performance and prepare operating reports, 

forecasts, and projections. But for the past 11 years, 

we’ve increasingly been helping clients measure 

and report on their environmental and social 

performance.

In preparing our inaugural corporate social 

responsibility report, we’ve taken to heart the phrase 

“you manage what you measure,” and we’ve worked 

hard to make this report measurable by:

• Registering our report with the  
Global Reporting Initiative 

• Complying with G3.1 guidelines  
under Application Level C

• establishing specific measures for  
each of our KPIs and their related goals

• Making our report public so our  
stakeholders can hold us accountable

We welcome your feedback on what we measure and 

how well we’ve performed.

Bob Bunting

We’ve taken to heart the 

phrase “you manage what 

you measure,” and we’ve 

worked hard to make this 

report measurable.

SUSTAINABILITY SeRvICeS  
PRACTICe LeAdeR 
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eros eget magna congue fermentum. Aliquam orci neque, 
elementum eget blandit id, hendrerit id justo. Donec nec 
volutpat erat.

Nullam consequat feugiat felis quis laoreet. Ut ornare, 
massa at sodales ultricies, dolor velit dictum dui, porta 
eleifend purus dolor a tellus. Praesent adipiscing tempus 
magna, ac vehicula nunc sagittis sed. Donec ut rutrum 
libero. Vestibulum vitae libero ac leo ornare mollis ut 
eget lorem. In arcu magna, tempor porttitor commodo a, 
molestie nec massa. Vestibulum velit urna, adipiscing eu 
rutrum quis, iaculis non massa. Aliquam erat volutpat. 
Cras vel mi felis, et ultricies sem. Integer in elit tellus, non 
malesuada metus.

Praesent in tortor urna. Cum sociis natoque penatibus et 
magnis dis parturient montes, nascetur ridiculus mus. 
Ut at nulla non velit ultricies hendrerit. Vestibulum sem 
lectus, imperdiet sit amet suscipit sit amet, scelerisque et 
dui. Fusce euismod magna eu est vehicula rhoncus. Nam 
sed mi elementum ligula ultrices egestas nec nec purus. 
Nunc in dui convallis mi pretium dapibus ut sed elit. Ut 
congue volutpat libero, quis sagittis quam accumsan 
faucibus. Integer imperdiet viverra interdum. Fusce 
quis justo eu nisi fringilla porta. Phasellus massa tellus, 
feugiat vitae sollicitudin sodales, tincidunt sit amet ligula. 
Morbi eu imperdiet elit. Nam rhoncus viverra tincidunt. 
Vestibulum ultricies lorem eget eros vulputate bibendum. 
Fusce arcu elit, ullamcorper et tincidunt ut, volutpat ac 
quam. Etiam tempus dolor sit amet lacus fermentum 
placerat.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec sit amet nibh leo, vitae dapibus mi. Ut justo 
ligula, interdum cursus aliquam in, pretium sit amet ante. 
Quisque condimentum pellentesque risus non adipiscing. 
Phasellus accumsan consequat quam sit amet lobortis. 
Sed porttitor ante nibh. Proin dignissim odio eu quam 
egestas consequat. Mauris tempus rhoncus tellus vitae 
consectetur. Praesent eu lectus ut est sagittis mattis. Nam 
vel dolor sed diam dapibus ullamcorper ac quis arcu. 
Suspendisse ac elit non felis euismod iaculis. Nam sagittis, 
ligula at iaculis pretium, turpis mauris euismod enim, ut 
ornare eros neque vestibulum sapien.

Morbi ac euismod justo. Aenean cursus lacinia neque, 
dignissim cursus est tempus at. Nulla tempus, velit sit 
amet aliquam sagittis, sapien quam pretium justo, non 

pulvinar arcu nibh et mi. Nulla facilisi. Ut dui nulla, mollis 
in pulvinar iaculis, consequat in mauris. Curabitur sagittis 
mauris eget nisi venenatis euismod. Proin mauris augue, 
adipiscing eu dictum vitae, fringilla sed est. Cras auctor 
sapien ac mi posuere luctus. Proin eu est sapien, non 
viverra nisi. Cum sociis natoque penatibus et magnis dis 
parturient montes, nascetur ridiculus mus.

Etiam ac libero vitae lacus pharetra placerat. Sed 
convallis lobortis fringilla. Cras scelerisque, dolor sed 
posuere facilisis, felis velit venenatis ipsum, a volutpat 
lacus elit at diam. Nunc sed metus velit, at aliquet 
eros. Etiam nec urna augue, eu mattis lectus. Donec 
condimentum elementum enim, ut convallis ante pretium 
egestas. Donec lacus tortor, pulvinar sit amet aliquam 
id, accumsan vel ipsum. Vivamus ullamcorper suscipit 
auctor. Ut nisl odio, malesuada in posuere sit amet, 
ultrices quis sapien. Quisque imperdiet felis at ante 
tempor quis egestas odio pellentesque. Sed malesuada 
eros eget magna congue fermentum. Aliquam orci neque, 
elementum eget blandit id, hendrerit id justo. Donec nec 
volutpat erat.

Nullam consequat feugiat felis quis laoreet. Ut ornare, 
massa at sodales ultricies, dolor velit dictum dui, porta 
eleifend purus dolor a tellus. Praesent adipiscing tempus 
magna, ac vehicula nunc sagittis sed. Donec ut rutrum 
libero. Vestibulum vitae libero ac leo ornare mollis ut 
eget lorem. In arcu magna, tempor porttitor commodo a, 
molestie nec massa. Vestibulum velit urna, adipiscing eu 
rutrum quis, iaculis non massa. Aliquam erat volutpat. 
Cras vel mi felis, et ultricies sem. Integer in elit tellus, non 
malesuada metus.

Praesent in tortor urna. Cum sociis natoque penatibus et 
magnis dis parturient montes, nascetur ridiculus mus. 
Ut at nulla non velit ultricies hendrerit. Vestibulum sem 
lectus, imperdiet sit amet suscipit sit amet, scelerisque et 
dui. Fusce euismod magna eu est vehicula rhoncus. Nam 
sed mi elementum ligula ultrices egestas nec nec purus. 
Nunc in dui convallis mi pretium dapibus ut sed elit. Ut 
congue volutpat libero, quis sagittis quam accumsan 
faucibus. Integer imperdiet viverra interdum. Fusce 
quis justo eu nisi fringilla porta. Phasellus massa tellus, 
feugiat vitae sollicitudin sodales, tincidunt sit amet ligula. 
Morbi eu imperdiet elit. Nam rhoncus viverra tincidunt. 
Vestibulum ultricies lorem eget eros vulputate bibendum. 
Fusce arcu elit, ullamcorper et tincidunt ut, volutpat ac t.

Since August 2010 I’ve been the independent observer 

for the Moss Adams executive Committee (eC), 

which consists of the chairman, president, and eight 

elected partners. Over the past year I attended all eC 

meetings and reviewed all materials that informed 

the firm’s decision making. I also met with partners 

and senior managers in 14 office locations and spoke 

with many others over the phone. I invited thoughts, 

suggestions, concerns, and questions regarding how 

the eC functions. 

With this information I offered my observations of 

how well the eC is representing the partnership at 

the 2012 partners meeting. Specifically, I focused on 

three primary areas:

• integrity. Is the eC maintaining the firm’s high 
ethical standards and being faithful to the 
partnership agreement?

• transparency. does the eC share important 
information with the partners?

• representation. Are all voices and perspectives in 
the firm being considered?

Prior to the meeting I discussed my findings with the 

eC and received no pressure to alter my report. While 

I made several recommendations related to improving 

trust and mutual accountability, my overall conclusion 

was that the eC is carrying out its responsibilities 

with integrity, transparency, and representation.

Bill robinson

William P. Robinson is president emeritus of 
Whitworth University in Spokane, Washington,  
and a full-time speaker and consultant.

INdePeNdeNT OBSeRveR



Gri ProFiLe DisCLosure inCLusion LoCAtion or DisCLosure

strAteGy AnD AnALysis

1.1 Statement from the most senior decision maker Yes Pages 8–9

orGAnizAtionAL ProFiLe

2.1 Name of the organization Yes Page 3

2.2 Primary brands, products, and/or services Yes Pages 4, 6

2.3 Operational structure of the organization Yes Page 5

2.4 Location of organization's headquarters Yes Page 4

2.5 Number of countries where the organization operates Yes Page 6

2.6 Nature of ownership and legal form Yes Page 5

2.7 Markets served Yes Pages 4, 6

2.8 Scale of the reporting organization Yes Page 6

2.9 Significant changes during the reporting period regarding size, 
structure, or ownership

Yes Moss Adams has experienced no significant 
changes in terms of ownership or structure 
during the 2012 calendar-year reporting period.

2.10 Awards received in the reporting period Yes Page 18

rePort PArAmeters

3.1 Reporting period (fiscal/calendar year) for information provided Yes Calendar year.

3.2 date of most recent previous report Yes Not applicable; this is the firm's first CSR 
report.

3.3 Reporting cycle (annual, biennial, etc.) Yes Page 3

3.4 Contact point for questions regarding the report or its contents Yes Page 26

3.5 Process for defining report content Yes Pages 3, 22

3.6 Boundary of the report Yes This report covers Moss Adams LLP,  
Moss Adams Wealth Advisors LLC,  
Moss Adams Capital LLC, and the Moss Adams 
Foundation, all based in the United States.

3.7 State any specific limitations on the scope or boundary of  
the report

Yes This report covers only the entities for which we 
are able to influence the operating policies and 
practices and does not include Praxity, a global 
alliance of independent firms, even though the 
decisions we make may impact its members.  

3.8 Basis for reporting on joint ventures, subsidiaries, leased 
facilities, etc.

Yes We are unaware of any such matters that could 
significantly affect comparability between 
periods or organizations.

3.10 explanation of the effect of any restatements of information 
provided in earlier reports

Yes Not applicable.

3.11 Significant changes from previous reporting periods in the scope, 
boundary, or measurement methods applied in the report

Yes Not applicable.

3.12 Table identifying the location of the standard disclosures in the 
report

Yes GRI Content Table, pages 24–25.

GRI CONTeNT TABLe

the Global reporting initiative is a nonprofit organization that promotes economic, environmental, and social 
sustainability. the following profile disclosures and performance indicators are what we measured our report against.
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APPenDix

Gri ProFiLe DisCLosure inCLusion LoCAtion or DisCLosure

GovernAnCe, Commitments, AnD enGAGement

4.1 Governance structure of the organization, including committees 
under the highest governance body

Yes Page 5

4.2 Indicate whether the chair of the highest governance body is also 
an executive officer

Yes Page 5

4.3 Number and gender of members of the highest governance body 
that are independent and/or nonexecutive members

Yes Pages 5, 12, 23

4.4 Mechanisms for shareholders and employees to provide 
recommendations or direction to the highest governance body

Yes Independent observer, page 23;  
employee survey, page 11

4.14 List of stakeholder groups engaged by the organization Yes Page 7

4.15 Basis for identification and selection of stakeholders with whom 
to engage

Yes Page 7

Gri PerFormAnCe inDiCAtor rePorteD CALCuLAteD LoCAtion resourCe or note

LA13 Diversity and Equal Opportunity: Composition of governance bodies 
and breakdown of employees per category according to gender, age 
group, minority group membership, and other indicators of diversity

Partially quantified Pages 
12, 17

2 Catalyst Quick Take: 
Women in Accounting, 
2012

eC1 Economic Performance: direct economic value generated and 
distributed, including revenues, operating costs, employee 
compensation, donations, and other community investments, retained 
earnings, and payments to capital providers and governments

Fully quantified Page 16

eC3 Economic Performance: Coverage of the organization’s defined benefit 
plan obligations

Fully quantified Page 18 6 T. Rowe Price: 
Reference Point, 2010

LA1 Employment: Total workforce by employment type, employment 
contract, and region, broken down by gender

Fully quantified Pages  
12, 13

LA2 Employment: Total number and rate of new employee hires and 
employee turnover by age group, gender, and region

Fully quantified Pages 
14–15

4 2012 Inside Public 
Accounting National  
Benchmarking Report

LA3 Employment: Benefits provided to full-time employees that are not 
provided to temporary or part-time employees, by major operations

Fully quantified Page 13 3 Moss Adams biennial 
survey of Praxity firms

eN3 Energy: direct energy consumption by primary energy source Fully estimated Pages  
18, 21

eN4 Energy: Indirect energy consumption by primary source Fully estimated Page 21

eC5 Market Presence: Range of ratios of standard entry level wage by 
gender compared to local minimum wage at significant locations  
of operation

Partially quantified Page 18 5 www.sfgsa.org

eC7 Market Presence: Procedures for local hiring and proportion of senior 
management hired from the local community at significant locations  
of operation

Fully quantified Page 17 Senior management: 
client-facing senior 
managers, directors, 
and partners

eN1 Materials: Materials used by weight or volume Partially estimated Page 19

eN2 Materials: Percentage of materials used that are recycled  
input materials

Partially estimated Page 20

LA10 Training and Education: Average hours of training per year  
per employee by gender and by employee category

Fully quantified Page 11

LA12 Training and Education: Percentage of employees receiving regular 
performance and career development reviews, by gender

Fully quantified Page 11 1 “2012 World Norms 
Best-in-Class,” 
provided by Kenexa, 
an IBM company

eN8 Water: Total water withdrawal by source Fully estimated Page 20



Acumen. Agility. Answers.

Certified Public Accountants | Business Consultants

Making SuStainability a firM-Wide effort 
Whether the goal is to reduce our energy consumption, 
drive greater workplace diversity, or contribute to our 
communities’ well-being, everyone at Moss Adams 
has a role to play. But how best to connect individual 
sustainability efforts with our overall organizational 
efforts?  

For us, the answer is Do one thing. it’s a forward-
looking initiative we’ve undertaken to encourage greater 
involvement from our individual partners and employees, 
regardless of their position or location, in making our 
firm more socially responsible. Do one thing asks each 
person at Moss Adams to choose an activity that maps 
to one of our sustainability goals. this could include 
something as simple as donating time or money to 
a charitable cause (eC1), printing less or bringing a 
reusable mug into work (en1), or turning off lights when 
leaving one’s desk or a conference room (en4).

of course, for it to be successful, corporate social 
responsibility can’t be just a series of mandates handed 
down from on high; it must also rise up from the ranks. 
So we’re also soliciting ideas from our people on 
additional activities they want to pursue and how those 
activities can help us achieve our sustainability goals and 
influence our future aspirations.

Questions about the report?  
Contact us at sustainability@mossadams.com.
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