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4 trees preserved for the future

11 lbs water-borne waste not created

1,631 gallons wastewater flow saved

180 lbs solid waste not generated

355 lbs net greenhouse gases prevented

2,720,000 BTUs energy not consumed



UnionBank  |  Csr report 2009

awards aNd reCogNitioN

#4 in National small Business Banking satisfaction study, 
JD Power and Associates

Banking & Financial institution of the Year,  
Greater Los Angeles African American Chamber of Commerce 

Charlie Joiner Community spirit award,  
Skill Centers of America

Community Builder award, 
San Francisco Organizing Project

Community Collaboration award,  
LEAD San Diego

Community impact award,  
United Way of the Bay Area

Community partner award,  
Community Action Partnership of San Bernardino County

Corporate Champion award,  
Los Angeles Opportunities Industrialization Center

Corporate giving impact award, 
United Way of Orange County

Corporate philanthropy award,  
Library Foundation of Los Angeles 

Corporate philanthropy award,  
San	Francisco	Business	Times

Corporate social responsibility award,  
NAACP–Los Angeles

decades of diversity award,  
Campanile Foundation, San Diego State University
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In July of 2010, I assumed new responsibilities as the CEO for the 

Americas for Union Bank’s parent company, The Bank of Tokyo-

Mitsubishi UFJ, located in New York. This is a new phase in my career 

that is both exciting and challenging, and among my priorities is 

enriching the culture of corporate social responsibility and instilling 

in my new company the same dynamic and compassionate care for the 

communities and people we serve that is the hallmark of Union Bank. 

During my three years with Union Bank, our remarkable employees 

showed that a commitment to service and volunteerism honors our 

company and proves that doing the right thing is also the best business 

decision. One such example was demonstrated by hundreds of employees  

who donated their time and talent to teaching important financial 

skills to communities of need to help them prosper. 

The year 2009 was difficult economically for everyone, but Union Bank 

remained strong and stable by adhering to sound business practices and 

an unflagging commitment to providing personalized service tailored 

to our customers’ needs. In our businesses and operations, we integrate 

corporate citizenship into our actions whenever possible. 

In July 2009, when we rebranded all of our branch signage, customer 

collateral, and internal supplies with our new name, Union Bank, we 

recycled or donated outdated materials and installed energy-efficient 

lighted signage, to name just two examples. You will read more about 

our commitment to corporate social responsibility in this report. 

I know that my successor and long-time colleague, Masashi Oka, 

shares my enthusiasm for this crucial element of our culture, and 

I look forward to hearing about the great things that the people of 

Union Bank are doing for their communities in the years to come.

Masaaki Tanaka

President and CEO

It is a great honor and pleasure for me to return to Union Bank in a 

new role as President and CEO, having spent over nine years with 

the bank prior to my most recent post as Managing Executive Officer 

and Head of Corporate and Investment Banking at The Bank of 

Tokyo-Mitsubishi UFJ in Japan.

Like my predecessor, Masa, I believe that the full measure of a 

company’s success relies upon many factors. In addition to delivering 

value to our customers, it is equally important to build a strong 

connection with people and the community. Union Bank, long ago, 

made this a fundamental business priority. Our employees embrace 

this value, too, dedicating their time to making meaningful changes 

in the areas of environment, education, economic development, 

affordable housing, and the arts.

At a time when the economy is forcing many companies to cut back 

on their charitable giving, Union Bank remained committed to its 

planned pledges for 2009. It is this sort of practice that makes me 

proud of the bank’s corporate social responsibility record, but I am 

even more proud to be part of a company where a commitment to 

these principles is a core value.

Masashi Oka

President and CEO



Union Bank has made it a priority to foster economic, social, and environmental sustainability 

across our business practices and employee culture. Wherever possible, our actions promote 

financial prosperity for our customers and our company, foster socio-cultural equity and diversity,  

and conserve natural resources to preserve and improve our environmental life-support system  

for the welfare of present and future generations. 



o u t S ta n d i n g

For the second time in a row, union Bank  

received an “outstanding” rating from the office  

of the Comptroller of the Currency (oCC). the  

rating was bestowed in 2009 after our triennial  

2009 Community Reinvestment act (CRa)  

examination. “outstanding” is the maximum rating  

given to banks that demonstrate exceptional 

compliance with CRa commitments. 

the rating validates our sustained commitment  

to lending, investment, and service to low- and  

moderate-income communities. it also recognizes  

our leadership in community development  

lending, a core competency for which union  

Bank has become recognized within our industry.



who we aRe

Founded in 1864, union Bank today 

has 397 banking offices in the united 

States and two international offices.  

we are a full-service commercial bank 

providing an array of financial services 

to individuals, small businesses, 

middle-market companies, and  

major corporations. headquartered 

in San Francisco, union Bank has 

more than 11,000 employees.
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Small BuSineSS Banking

Union Bank has a long-standing commitment to help small businesses 

grow in our communities and construct innovative financing, merchant,  

payroll, and other services. We develop financing programs and loans  

designed to meet our customers’ business goals and growing needs of 

their companies, including traditional loans, lines of credit, commercial  

real estate financing, and financing options for businesses majority-

owned by minorities, women, and disabled veterans. 

CommeRCial Banking

Commercial Banking combines extensive industry knowledge with 

local expertise and a dedicated service model to deliver business loans 

and financing, global treasury management services, global trade and 

foreign exchange services, and investment management. We also 

specialize in structuring and underwriting customized transactions 

for selected industries, such as energy, entertainment, real estate, 

retail, and government.

3	HighMark	Capital	Management,	Inc.,	an	SEC-registered	investment	adviser	(HighMark),	is	
a	wholly	owned	subsidiary	of	Union	Bank,	N.A.	(Union	Bank).	Union	Bank,	a	subsidiary	of	
UnionBanCal,	provides	certain	services	to	HighMark	and	is	compensated	for	these	services.	
HighMark	serves	as	the	investment	adviser	for	HighMark	Funds,	and	investments	in	the	funds	
and	investments	recommended	by	or	employing	HighMark	strategies	are	not	bank	deposits,	
are	not	FDIC-insured	or	guaranteed	by	any	agency	of	the	U.S.	government,	and	involve	risk,	
including	the	possible	loss	of	principal.	Past	performance	is	not	a	guarantee	of	future	results.

Union Bank, N.A. is the primary subsidiary of UnionBanCal Corporation,  

a financial holding company with assets of $84 billion as of June 30, 2010.  

UnionBanCal Corporation is one of the largest commercial bank 

holding companies in the United States based on assets, and Union 

Bank, N.A. is one of the largest banks in California by deposits. 

UnionBanCal Corporation is a wholly owned subsidiary of The Bank 

of Tokyo-Mitsubishi UFJ, Ltd., which is a subsidiary of Mitsubishi UFJ  

Financial Group, Inc. Union Bank is a proud member of the Mitsubishi  

UFJ Financial Group (MUFG, NYSE:MTU), one of the world’s largest  

financial organizations.

who we are

ouR BuSineSSeS

peRSonal Banking

Union Bank has a broad offering of banking products and services 

to meet the diverse needs and financial goals of our customers. We 

offer a full range of services, including home and auto loans, home 

equity lines of credit, and credit cards, as well as estate, business, and 

personal insurance protection.1 Customers have access to personal 

service at nearly 400 bank branches, in addition to online banking, 

telephone banking, and ATMs.

wealth management

Relationship managers at Union Bank and specialized investment 

professionals in our wholly owned subsidiaries UnionBanc Investment 

Services2 and HighMark Capital Management3 collaborate to provide 

comprehensive advice across banking and financing services, investment 

and brokerage services, trust and estate services, and business services 

for professional firms. The result is customized solutions for loans, 

deposits, cash management services, foreign exchange, interest rate 

hedges, and a wide range of other financial needs. 

1	 	Insurance	 products	 offered	 through	 UnionBanc	 Insurance	 Services	 (CA	 Insurance	 License	
#0817733),	a	division	of	Union	Bank,	N.A.:	*	Are	NOT	insured	by	the	FDIC	or	by	any	other	
federal	government	agency	*	Are	NOT	Bank	Deposits	*	Are	NOT	guaranteed	by	the	Bank	or	
any	Bank	Affiliate	*	Are	subject	to	investment	risk,	including	the	possible	loss	of	principal	*	Are	
products	of	the	insurance	carrier.

2	 	Investments	available	through	UnionBanc	Investment	Services	LLC,	a	registered	broker-dealer,
investment	adviser,	member	FINRA/SIPC,	and	subsidiary	of	Union	Bank,	N.A.	 Investments:	
	*	Are	NOT	insured	by	the	FDIC	or	by	any	other	federal	government	agency	*	Are	NOT	Bank	
Deposits	*	Are	NOT	guaranteed	by	the	Bank	or	any	Bank	Affiliate	*	Are	subject	to	investment	
risk,	including	the	possible	loss	of	principal.



FinanCial highlightS

2009 CRa FinanCialS

oveRall goalS FoR 2009: 

In accordance with the bank’s renewed 10-Year Commitment, beginning  

July 1, 2005, Union Bank has pledged a minimum of 6.5% of assets in  

Community Reinvestment Act (CRA)-related loans and activities. Annual  

goals are set within a Community Service Action Plan (CSAP), and 

performance is measured against the average annual asset balance from  

the prior year. Based upon the bank’s average balance sheet for 2008,  

average annual assets reported at year-end equaled $60.908 billion1, 

making the 2009 commitment $3.976 billion. The bank’s overall 

CRA-related loans and activities for 2009 totaled $3.644 billion, 

which equates to 6% of 2008 average annual assets, or 91.7% of the 

targeted goal, as depicted below.

The banking industry experienced extraordinary pressure from bank 

failures, record home foreclosures, and increased regulatory scrutiny 

in 2009. The overall economic climate created a very challenging year 

for CRA-related lending activities across the industry. Union Bank 

and many other banks faced a stricter credit environment and less 

appetite for tax credit investments. 

When Union Bank renewed its 10-year CRA commitment in 2005, 

we set our target at 6.5% of average annual assets for CRA-related 

loans and activities. Since July 2005, we have delivered at or above that 

goal, falling short by 0.5% only in the past year due to the challenges 

of the economic environment. However, since July 2005 Union Bank 

has dedicated $15.56 billion to CRA-related loans and activities — 

representing 102.4% of the 10-year commitment to date.

CompaRiSon oF 2009 CSap ReSultS: eStaBliShed taRgetS vS. aCtual peRFoRmanCe

CategoRy
2009 taRget  

($000s)
2009 ReSultS  

($000s)
% oF 

taRget
CommentS

Small Business / Farm lending $1,700,000 $1,506,892 89% Economy, credit climate, demand all impacted results.

Community development lending:  
multi-Family / non-profit lending  
(combined to eliminate overlap)

$850,000 $681,297 80%
LIHTC allocations were not issued for a significant portion 
of the year, impacting performance; non-profit lending 
impacted by the same issues as small business cited above.

Consumer loans to  
low-income Consumers

$600,000 $627,180 105% This continues to be an area of strong performance.

tax Credit investments $500,000 $475,175 95% Delayed LIHTC allocations impacted performance.

Single-Family lending $175,000 $196,653 112%
Strong push for organic EOM originations impacted 
growth in 2009.

dBe vendor purchasing $100,000 $111,302 111% Banner year for Supplier Diversity (see p.13).

CRa investments (CSR) $40,000 $34,762 87%
No new investments originated in light of poor performance 
in portfolio.

Social investing / donations $11,000 $11,030 100% Donations established based on formula.

totalS $3,976,000 $3,644,292 92%
Total comes within 10% of overall target for the year — 
considered “cautionary” overall.

1	Per	Financial	Highlights	(Form	84906,	Rev	03/2009)	published	by	Investor	Relations



2009 aCtivity
Union Bank Dedicated $3.6 Billion in CRA-Related Loans
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$3,644Mil

$11Mil 
SoCIAL INvESTMENTS / DoNATIoNS

$34.8Mil 
CoMMUNITY DEvELopMENT  
EqUITY INvESTMENTS 

$111.3Mil  
SUppLIER DIvERSITY pRoGRAM (DBE) 

$196.7Mil  
SpECIAL pRoGRAM SINGLE-FAMILY  
MoRTGAGE LENDING 

$1,506.9Mil  
SMALL BUSINESS / FARMS

$475.2Mil  
LoW-INCoME HoUSING  
TAx CREDIT INvESTMENTS 

$627.2Mil  
CoNSUMER LoANS To  
LMI BoRRoWERS 

$681.3Mil  
CoMMUNITY DEvELopMENT  
/ NoNpRoFIT LoANS 



CSR in ConveRSation

In 2009 we made significant progress in the evolving process of CSR 

implementation, and we continue to find new ways to improve our 

performance. To reach our goals, Julius works with a core team of 

dedicated colleagues to maintain and grow the bank’s commitment to 

economic, social, and environmental sustainability, including: 

carl ballton, President of the Union Bank Foundation, an 

independent nonprofit organization, oversees our charitable program, 

which includes grants made through the Foundation as well as donations  

and sponsorships made directly by the bank. maria gallo manages 

Community Outreach, which helps to drive credit, capital, and  

services to low- and moderate-income (LMI) and ethnic communities 

throughout the bank’s marketplace. susan miller leads our 

Environmental Stewardship department, focusing on operations and  

corporate culture. annette billingsley heads the bank’s 

Community Development Finance division, a unit of our Real Estate  

Industries Group, which underwrites or invests in affordable  

housing — more than 75,000 units sheltering 200,000 people since 

1994. jan woolsey manages the CSR Data Center. We brought 

them together to share their perspectives and focus about their work.

How do you identify areas of need to maximize the impact of the 

bank’s community reinvestment commitment?

julius We seek the advice and guidance of external partners, including 

public policy and research organizations like The Greenlining 

Institute. We also rely on our Community Advisory Board (CAB), ten 

independent thinkers who represent the broad geographic, cultural, 

and economic interests within the markets we serve. They focus on 

our existing programs, but also look for any gaps we may have in 

meeting the needs of low-income and diverse communities.1

carl The CAB brought up the issue of a lack of working capital 

for emerging nonprofit housing developers. As a result, in 2002 we 

“ I think I can speak for everyone in the bank in saying how proud we are to work 
for a company that is strongly committed to putting CSR into action both in the 
day-to-day workplace and in our businesses.” 

— julius robinson, 

Corporate Social Responsibility 
Senior Executive at Union Bank

CSR Leadership at Union Bank (from left): Carl Ballton, Jan Woolsey, Maria Gallo, Julius Robinson, Annette Billingsley, Susan Miller.

1	 	For	Community	Advisory	Board	member	biographies,	visit	unionbank.com	and	click	on	“About	Union	Bank.”	Then	choose	“Corporate	Social	Responsibility”	and	click	on	“Key	People.”
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established the Cornerstone Awards, a unique program that helps 

nonprofit developers build capacity. Our initial six recipients have since  

developed a combined total of more than 2,600 housing units.

Affordable housing is one of our four main categories of philanthropy, 

along with community economic development, education, and the 

environment. We believe that the long-term success of our company 

depends on the link between healthy communities and a healthy 

marketplace. We address the root causes of societal problems, rather 

than the symptoms, which is why our charitable activities focus on 

disadvantaged neighborhoods.

annette The mortgage meltdown underscored the fact that decent 

shelter is fundamental to healthy families and communities. In 2009,  

during this historic financial crisis, Union Bank maintained its 

commitments to affordable housing developers when other 

institutions withdrew financing. A good example is Rohlffs Manor in 

Napa, California.2 To reach and inform developers, our communities, 

and regulators, last year we created a Community Development Finance 

website and video that explain what we do. The website includes 

summaries and photographs of every project we’ve had a hand in. 

In what other ways do you engage and maximize collaboration 

with external stakeholders?

julius Our contributions program works together with our Community 

Outreach team in the form of asset-building coalitions with community- 

based organizations (CBOs) whose work aligns with our community 

reinvestment commitment, such as those that specialize in entrepreneurial  

development or financial education. Among them are Bank On 

California, the Alliance for Economic Inclusion, the United Way, and 

the Central Valley Financial Education Collaborative. These initiatives  

are commonly supported by regulatory agencies and align with the  

bank’s and the Foundation’s priorities to promote financial stability.

sue We also collaborate within the bank. For example, the Environmental 

Stewardship Department supports, recommends, and provides advice  

about environmental programs sponsored by grant recipients. Typifying  

this dynamic was our support of a grant to Breathe LA for its Community  

Energy Saver Program to provide energy-efficiency programs to low- 

and moderate-income residents. 

How do employees get involved? 

maria The bank’s partnership with CBOs lets us channel employee 

volunteerism in the areas of our expertise, including personal money 

management and small business development. Basic education about 

budgeting and how to use a checking account is vitally needed in many 

communities across all income levels. Our employees have a real appetite 

for community service and often recommend that we give grants to non-

profits where they donate time. In 2009, we launched a new customized 

online search tool that lets our people find opportunities that suit their 

interests and then report the hours they volunteered.3 

How do you collect and analyze information about CSR progress 

from around the company?

jan The CSR Data Center plays a key role in ensuring that we provide 

accurate and timely CRA data from business divisions throughout 

the bank for regulatory agencies and community organizations upon 

request. The center’s work includes a thorough review and evaluation 

of all incoming data, which helps us evaluate our CRA performance 

against industry benchmarks and our own prior performance. 

Do you put environmental practices to work at the bank?

sue Our goal is to minimize the environmental impact of the bank’s 

operations, and to do that we focus primarily on energy efficiency and 

reducing our carbon footprint. Conserving resources, such as paper 

and water, and controlling and reducing electronic and other waste 

is key. Employee engagement is critical to our success in this area, 

so we communicate regularly about these issues and developed an 

Environmental Stewardship website on our intranet. 

How do you engage customers in your CSR efforts?

annette Externally, the bank sponsored our first-ever Green 

Housing Conference in 2009 for nearly 100 developers, government 

officials, lenders, architects, and other stakeholders. The conference 

explained how we’re working with developers, manufacturers, and 

communities to take advantage of green technologies and design 

concepts to expand the availability of green buildings. 

julius We also encourage bank customers to think green by offering 

several environmentally oriented products and services, from online 

banking and electronic check processing to alternative-fuel vehicle 

loans. Both within the bank and in the communities we serve, we strive  

to be as comprehensive as possible with our CSR activities.

3		See	page	20.2		See	page	23.



CEO Masa Tanaka (right) and Chief Information Officer Jim Yee at our new data center in Arizona.

teChnology

integRated Banking platFoRm 

To further improve our operations, the bank is engaged in a $200-million 

project to consolidate 30 legacy operating systems onto one centralized, 

coordinated platform to increase efficiency and streamline operations. 

Known as the Integrated Banking Platform (IBP), the project will 

offer a single-glance view of any customer’s entire relationship across 

all of our products and services, automate many manual processes, 

and reduce our reliance on paper, among other benefits. It will enable 

us to better serve customers, reduce our environmental impact, and 

save money.

In concert with IBP, during the year we brought online a new state-of-

the-art data center in Chandler, Arizona, that became fully functional 

in December. The new venue is an almost fully automated facility 

controlled from our former primary data center in Monterey Park, 

California, which now functions as backup support to Chandler. 

Located in a low-cost region, the new data center helps move us toward 

our goal of even better customer service. 

eleCtRoniC CheCk pRoCeSSing

Union Bank was one of the first U.S. financial services institutions to 

adopt electronic check processing, in 2006. Remote Deposit, as the 

technology is called, integrates service across our diverse customer base. 

It is a key component of our payment operations strategy, especially 

the paper-to-electronic migration of checks to images, and was quickly 

picked up by customers nationwide. The bank now processes most 

checks electronically, eliminating extra handling and transportation 

of about eight million items a month, which significantly reduces our 

carbon footprint while creating greater convenience for customers.

The technology has benefits within our company, too. Rollout of  

Remote Branch Capture, as it is known internally, was largely completed 

in 2009 and finished in early 2010. Analysis shows that on average, 9,864 

courier miles driven every day were eliminated — above our estimate of  

8,241. This equates to the removal of 3.01 million pounds of CO
2 

that would otherwise have been released into the atmosphere every  

year and represents a 55% reduction in CO
2
 emissions from 2008. 

It is also equivalent to the carbon sequestered (absorbed) annually  

by 291 acres of coniferous forests.
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BaSel ii 

Managing business risk helps us remain a strong, stable company contributing to the global 

economy. In 2009, we reached a milestone in our progress toward implementation of Basel II, 

the framework of international risk management standards aimed at strengthening the capital 

security of financial institutions. 

Our e2e (end-to-end) data requirements project finished documenting more than 900 business, 

systems, and data requirements that will enable us to measure and manage a variety of risk 

types. These requirements will be the building blocks for most data projects to be completed so 

we qualify for Basel II in 2012. The e2e project laid the groundwork that will help align future 

projects across business lines. 

U.S. federal regulations require financial institutions to adopt Basel II standards if they have 

consolidated assets greater than $250 billion or more than $10 billion in foreign balance sheet 

exposures. Union Bank does not fit this definition, but we are opting in to support the risk 

management strategy of our parent company, The Bank of Tokyo-Mitsubishi UFJ. Basel II 

compliance can lead to better portfolio management with access to more timely and accurate 

information affecting risk, as well as better business decisions with more accurate measurement 

of economic capital and risk-adjusted returns. Reduced risk will help ensure our continued 

earnings strength, security, and future growth. 

Laura Carlson with a  
young friend in India.

gloBal neighBoRS
Business concerns can surface humanitarian opportunities in unexpected ways. In early 

2009, we sent several of our employees to Bangalore, India, for training with Infosys, the 

technology vendor for our Integrated Banking platform project. Ketty Lane, one of our 

IBp team leads, gave a pen to a boy whose waving gesture is the standard request for 

this scarce commodity, and 30 other boys immediately congregated around their peer, 

wanting the pen. Ketty learned that local schools are underfunded and in desperate need 

of basic supplies. on a return trip, IBp team member Jeanne de Diego brought more pens, 

which inspired several of her Union Bank colleagues to visit an office supply store and fill a 

shopping cart with supplies. They distributed boxes of basic supplies to two village schools 

where they were treated as distinguished guests. The bank’s Laura Carlson has since 

unofficially adopted one of the schools. “It’s the best feeling in life to give back,” Laura says.

“ It’s the best feeling in life to give back.”



Marketplace

Community Banking 

BuSineSS diveRSity lending

Business Diversity Lending (BDL) offers more flexible underwriting 

than our standard small business policy to small and medium-sized 

businesses that are majority-owned by ethnic minorities, women, 

and/or disabled veterans and that have had difficulty obtaining 

traditional financing. our definition of disabled veterans includes all 

those who incurred their disability while on active duty and in the 

service of their country. 

In 2009, BDL made more than 1,000 loans to eligible applicants. 

Including renewed loans and lines of credit, as well as business cash 

reserve lines, the 2009 total is more than 6,000 transactions. The 

program fosters equality of opportunity and strengthens the social 

fabric in the communities we serve. 

eConomiC oppoRtunity moRtgage

our Economic opportunity Mortgage (EoM) helps borrowers of all 

ethnic backgrounds purchase a new home or refinance an existing 

home loan. It is offered to prospects whose annual household income 

is 80% or less of the median family income in the area where they 

wish to purchase or refinance, or whose intended property is in a low- 

or moderate-income (LMI) census tract. Serving those who may have 

limited resources and credit histories, the EoM is structured to ensure 

their ability to repay the debt, thereby minimizing the chance that the 

loan will create financial difficulties for the client or Union Bank. The 

EoM includes up to 90% financing with no private Mortgage Insurance 

required, creating significant potential savings for borrowers on 

their monthly payments. Alternative credit is considered and credit 

counseling is available.

In 2009, we increased awareness by sending quarterly advertisements 

to LMI areas throughout California and conducted two all-employee 

publicity campaigns. In addition, we maintained a heavily discounted 

EoM pricing strategy throughout the year, with rates discounted by 

as much as 1.00%.

By the end of the year, we had funded 802 EoM loans, plus 150 

non-EoM loans that qualified for CRA credits, for a total of 952 CRA 

loans — a substantial increase from the total of 589 in 2008.
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CaSh & Save 

Our 16 Cash & Save offices in low- and moderate-income neighborhoods  

in the greater Los Angeles area offer financial counseling and discounted  

products to bring more individuals into mainstream banking, where 

they have a better chance to control their finances and their futures. 

Staff are trained to teach financial skills. Cash & Save has almost 36,000  

customers (9,000 fewer than in 2008) and more than 13,500 accounts 

(2,500 more than in 2008). 

Community-BaSed FinanCing 

When we are unable to approve small business loan applications 

through traditional Union Bank financing programs, Community-

Based Financing enables us to refer applicants to other resources. 

The program, launched in 2007, collaborates with nine nonprofit 

partners throughout the state that provide opportunities for alternative 

financing, with the hope that Union Bank can retain the customer’s 

depository relationship or gain a prospect’s business. Once the client 

has established a healthy business credit portfolio by working with one 

of these nonprofits, they may then choose to become a Union Bank 

lending client as well. 

In 2009, we enhanced and automated our email referral process to 

achieve greater consistency and accuracy of the information we referred 

to our nonprofit partners. We made 214 referrals (11% more than in 

2008), which resulted in 72 applications (a 71% increase) and 13 booked 

loans with a combined total value of $443,000 (a 14% increase). 

SupplieR diveRSity

Our Supplier Diversity Office helps ensure that the vendors who 

provide Union Bank products and services1 include companies 

majority-owned by ethnically diverse individuals (African Americans, 

Asian Americans, Hispanics, Native Americans, or multi-ethnic), 

women, or service-disabled veterans of the armed forces. In 2009, the 

bank reached the milestone figure of $111 million in diversity spend, 

$15 million more than in 2008.

The milestone equates to 16.4 percent of Union Bank’s total 

discretionary spend in 2009, above the 14 percent goal for the year. 

Our goal is to reach 20 percent by 2015.

The Supplier Diversity Office proactively seeks to increase the amount 

of bank-wide purchasing and contracting opportunities with diverse 

and women-owned business enterprises. We also work to bring 

diverse vendors together with corporations, mentor diverse business 

entrepreneurs, and annually award scholarships to diverse entrepreneurs 

to attend the Management Development for Entrepreneurs, a certificate 

program at the Anderson School at UCLA, a top-tier business school.

1	Excluding	utilities,	water,	taxes,	U.S.	postage,	other	financial	institutions,	and	private	households.
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ouR BuSineSSeS

goveRnment SeRviCeS

helping CaliFoRnianS deal with the Budget impaSSe

When legislators failed to approve a timely budget in 2009, the State 

of California was again forced to issue registered warrants (IOUs) 

for some payments. Union Bank accepted the state-issued warrants 

in support of our customers, including local governments, advancing 

payments so they could meet their commitments. We also worked 

very closely with many of the state’s Lanterman Act Regional Centers 

for the developmentally disabled, redeeming the warrants until the 

state could resume its regular payments. 

native ameRiCan Banking

Union Bank continued to expand services to the Native American 

community in 2009. We introduced co-branded Visa and MasterCard 

credit and debit cards that tribes can customize with their own logos. 

The credit cards include a rewards/rebate feature that delivers funds or 

other selected awards for tribal use and reflects a core Native American 

value — giving back. The debit card program offers online training  

in how to use the cards, helps move cardholders into the financial 

services mainstream, promotes financial literacy, and provides greater 

protection for their assets. 

Tribal governments use the commercial version of these credit cards 

for travel, purchases, and vendor payments. Tribal members are now 

using the debit card version for payroll and other benefits distribution 

such as federal assistance to families, replacing paper checks that can 

be lost in the mail or stolen.

Union Bank is a member of the Native American Finance Officers 

Association (NAFOA) and sponsors its two annual conferences, in 

March and October. We help plan conference content, seeking to 

increase educational tracks on subjects such as treasury management. 

We also invite NAFOA members to participate in Union Bank financial 

literacy webinars. 



agRiBuSineSS

Union Bank’s agriculture portfolio includes clients who incorporate 

a sustainable philosophy or “green” technology. The wine industry, 

for example, is a leader in sustainable practices among agribusinesses, 

with the use of photovoltaic panels, greywater, reduced-risk pesticides, 

the release of predatory mites to control destructive insect pests, and 

other earth-friendly technologies. Our specialized Wine Industry 

Services office in St. Helena, California, serves 15 wineries with a total 

combined portfolio of $210 million. 

Our community agribusiness portfolio includes an estimated $10 

million in sustainable enterprises. To cite just one other example, 

Chicklet Enterprises, a real estate holding company, owns property 

including a certified organic orchard operated by China Grove in Valley 

Center, San Diego County, California. The orchard produces avocados, 

pomegranates, and citrus and also cultivates palm trees. A proactive 

environmentalist, China Grove uses on-site well water and in 2009 

installed solar panels to generate electricity to power irrigation pumps. 

Our loan to Chicklet helped finance the solar panel acquisition and 

installation, an operation so successful that China Grove now produces 

enough solar power to sell the excess to the county for use elsewhere.

“ If you can help one person, you can make the world a better place.”

the giveR
Lynnea Dunaj likes to help people. A retail branch manager in Menifee, California, Lynnea  

has volunteered for many organizations, but two are closest to her heart: 

•  For the menifee valley Community Cupboard, a food bank, lynnea makes deliveries to 

homebound elders and has been a board member since 2003. “i enjoy talking with seniors,” 

she says. “they tell me how the business world operated in their day, history i sometimes 

include as i train my staff.” 

•  For her local Rotary international service club, lynnea raises funds to donate dictionaries 

to american third-graders. Rotary funds also sponsor water management training in african 

villages and provide medical equipment for volunteer doctors who perform free harelip 

surgery for impoverished children in South america. 

Lynnea won our retail organization’s Community Impact Award in 2008 and 2009 — most 

recently with 238 recorded hours of volunteer time. Her philosophy: “If you can help one 

person, you can make the world a better place.”

gloBal tRade SaleS

Named “Small Business Lender of the Year” by the Export-Import 

Bank of the United States in 2009, Union Bank provides critical 

support to international trade — and, by extension, international and 

local economies — by helping exporters leverage their working capital 

in order to expand global sales. We perform this service as a Delegated 

Authority Lender for the Ex-Im Bank’s Working Capital Guarantee 

Program. The Ex-Im Bank’s guarantee enables us to advance rates on 

accounts receivable and inventory that can be higher than we would 

normally provide. 

In 2009, we added the Ex-Im Bank’s International Buyer Credit 

Program to our portfolio. Through IBC, we extend credit directly to 

foreign buyers without any balance sheet impact to the seller. Such 

secure terms provide competitive financing to foreign buyers in 

emerging markets when access to credit or favorable terms is not 

otherwise available in their home country for the purchase of U.S.-

origin capital goods and services. 
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defining the workplace 

We want our employees to succeed in their careers. To help our people 

better understand their roles and responsibilities, we developed  

deeper definitions of Union Bank’s overarching values and the core 

competencies required for all positions. In late 2009, we introduced 

self-guided training, giving employees a full calendar year to transition  

to the updated criteria.

The revised statements strongly affirm our key values: We act ethically 

without exception, and we value diversity and inclusion. We identified 

nine areas of an individual’s knowledge, skills, abilities, behaviors, 

and other factors used to achieve personal success, which include 

collaborating with and inspiring others, delivering extraordinary 

customer experiences, nurturing and growing relationships, and 

balancing risk with opportunity. These were further defined specific 

to job levels, from Non-officer to Executive vice president. 

By bringing more consistency to the core competencies used to 

evaluate employees throughout the bank, we have provided a common  

understanding and language about what is required to perform 

our jobs successfully and a behaviorally anchored scale to measure 

performance at all levels.

union Bank oveRaRChing valueS 

and CoRe CompetenCieS

workplace

influence and 
inspire others

manage and 
develop talent*

balance risk 
with opporunity

deliver 
extraordinary 
customer 
experiences

foster 
collaboration 
with others

communicate 
effectively and 
professionally

drive for 
results

nurture and  
grow relationships

strategic 
perspective

*For managers of people only.
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gReenhouSe gaS ReduCtion 
and ConSeRvation

We are committed to reducing our carbon footprint by 9 percent by 

2013 from our 2008 level. During 2009, the bank used less energy 

and fuel, but overall, our GHG emissions increased by 0.2% over 

the 2008 baseline. The increase resulted from several factors, among 

them a rise in the bank’s use of leased space and greater corporate 

air travel. 

During 2009 we reduced our paper consumption by 5 percent. The 

decrease resulted from continued emphasis on the elimination of non-

essential paper reports and encouraging the wider use of electronic 

documentation and storage throughout the company. Water usage 

also dropped by 14 percent due to conservation initiatives such as 

the installation of water-saving bathroom facilities and more efficient 

water pumps.  Continued on next page

diveRSity and inCluSion

Commitment to diversity is a signature value at Union Bank and is reflected 

in both our workplace and the communities where we do business. 

Internally, we recruit talent with an eye to reflecting the richly diverse  

makeup of talent. Almost 60 percent of the bank’s workforce consists 

of racially diverse individuals. Nearly two-thirds of our employees 

are women, and at present, more than 40 percent of our senior 

leaders are women or ethnically diverse. Because we also value the 

experience and knowledge of all generations, a large percentage of 

our employees are age 50 and above. 

Our offices are located in diverse markets to serve all communities, 

and we are attentive to staffing our retail branches with employees 

who reflect the diversity of the community. At our branch in Long 

Beach, California, for example, staff members speak six languages. 

To sharpen our focus on meeting the specific needs of our broad 

customer base, we have formed a number of different departments, 

such as Corporate Diversity & Inclusion, Community Outreach, and 

Business Diversity Lending. The Union Bank Foundation provides grants 

to charitable causes that promote social and economic development. 

Our unique Heritage Month program, held in conjunction with public 

broadcasting television stations, honors local community heroes in the 

African American, Asian Pacific American, and Hispanic communities.  

We proudly celebrated the 15th anniversary of this program and its 

recipients in 2010. 

In 2009 our commitment to diversity was recognized with several 

awards. We were among the 2009 AARP Best Employers for Workers 

Over 50. The Asian Professional Exchange gave us its Excellence in 

Corporate Leadership Award, and for the fourth consecutive year we 

were on Hispanic Business magazine’s Top 60 Diversity Elite list. 

CaRBon FootpRint BaSeline and goal

2008 Baseline Year:

20.45 lbs Co
2
E per SF

2013 Target:

18.60 lbs Co
2
E per SF

2009 emissions

  Electricity: 
26,706 (61%)

  Leased Space Utilities: 
8,762 (20%)

  Air Travel: 
5,082 (12%)

  Mobile and Stationary Sources: 
3,090 (7%)

* Data in metric tons of carbon dioxide equivalent (Co
2
E)

9% 
redUction



Greenhouse Gas Reduction and Conservation (cont.)

Union Bank’s document retention and secure destruction services have 

been fully modernized and use the very latest technologies in recycling 

materials. As a result, in 2009 we shredded and recycled approximately 

3,130 metric tons of paper through the secure document destruction 

program, diverting approximately 10,352 cubic yards of waste from 

landfills and saving an estimated 58,637 trees. 

ReBRanding mindFully

When the bank changed its name from Union Bank of California to 

Union Bank in July 2009, we took careful measures to minimize the 

environmental impact of rebranding bank office signage and collateral 

materials. To divert outdated material from landfills, we recycled 192 

tons of paper. Nonprofit organizations received 4.4 tons of material with 

the former bank name, from pens to folders for classroom teaching. 

To dispose of the outdated facings on 450 ATMs, we sought a vendor 

that was serious about protecting and preserving the environment, and 

found one in Companion Systems. The company specializes in recycling 

steel, aluminum, plastic, and fiberglass. We donated an estimated 6,500  

cubic feet of material, or about 35 tons, for potential manufacture into 

picnic tables, park benches, fencing, railroad ties, sea walls, and other 

viable commercial and consumer products. 

give uS a Sign

By converting from incandescent to LED (light-emitting diode) energy, 

we reduced the amount of energy it takes to illuminate rebranded  

signage on our buildings that have lighted displays. As just one example,  

measured during our company-wide participation in Earth Hour 2010, 

the name Union Bank atop our Los Angeles headquarters building  

takes almost half the energy the previous sign required — down to 

5.5 kilowatts an hour from 10.5 kWh.

CaRing FoR ouR employeeS

employee engagement SuRvey

We conducted our first annual Employee Engagement Survey in  

January 2009 to gain a statistical, actionable look at how our workforce  

feels about professional life at Union Bank and to open an ongoing 

dialogue about the issues that matter to our employees. The survey, 

which was administered by an external vendor, saw an 85% participation  

rate and revealed both strong points and areas for improvement in 

our corporate environment. 

papeR uSage CompaRiSon 2008—2009

Workmen remove an old ATM facing to be recycled.
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Our senior executives paid close attention to the results and took 

immediate steps to address concerns and implement solutions. One of 

our divisions created an employee-led Process Improvement Council 

to elevate issues, while our retail banking organization, which 

accounts for almost half of our employee population and half of the 

company’s revenues, established a permanent Advisory Council. The 

council identifies and prioritizes issues, recommends solutions, and 

submits action plans to be implemented. As an example, employees 

wanted more coaching and better access to career advancement 

information, and vigorous programs have been created in response.

hR and CoRpoRate BeneFitS

BeneFitS

In addition to a robust benefits plan, our employee benefits include 

elder-care resources for staff who are responsible for aged loved ones 

and maternity and paternity leave. Relocation leave enables interested 

employees who move to a location with another Union Bank office to 

seek a new position with the company. Military leave is available for both 

service personnel and their family members. Flextime and telecommuting 

options provide employees with alternative work solutions.

wellneSS

In 2009, we expanded our comprehensive Wellness Program for our 

employees by creating a monthly e-newsletter, Invest in Your Health. We 

also introduced WeightWatchers@Work to several major facilities. 

The bank’s Wellness Program offers a confidential professional health 

assessment, plus exercise, nutrition, and stress-reduction information 

“I got hooked on Habitat for Humanity one day when I was at a volunteer build, hanging drywall 

side by side with the new homeowner,” says Brett Mansfield, a business development executive at 

Union Bank. “I realized that Habitat does more than provide affordable housing to deserving low-

income families. We truly change lives and communities. I knew I had to become more involved.”

Brett has been associated with Habitat/orange County for more than seven years, serving as 

its Chairman of the Board in 2009 and re-elected to the same post for 2010. His chapter of the 

international organization has constructed 146 homes in orange County since 1989. In 2009, 

the chapter completed 12 homes, with 25 more expected by the end of 2010.

In 2009, Union Bank supported 11 Habitat for Humanity affiliates in California, oregon, and 

Washington with grants totaling almost $120,000 as well as with volunteer service. 

and a health library. We encouraged employees to participate in the 

program and complete their individual wellness assessment by offering 

a cash savings on the cost of their 2010 health plan. Health fairs also 

were held at many employee locations. 

Our sponsorship of the American Heart Association includes a 

commitment to its Start! Walking Campaign, which encourages 

employees to walk for exercise. Folded into this partnership is Union 

Bank’s sponsorship of the San Francisco and Los Angeles Heart Walks. 

In 2009, employees in San Francisco raised more than $26,000 for 

the American Heart Association. Some 300 employees participated 

in the Los Angeles Heart Walk, raising more than $200,000. 

pRojeCt SaFe

The safety of our customers and employees is a top priority at Union Bank.  

Since its implementation in all of our retail branch offices in 2008 and 

2009, Project Safe and Friendly Environment (SAFE) proved to be a 

tremendous success. Robberies have decreased by a dramatic 71 percent, 

and our financial losses have decreased 88 percent, while the statistics for 

California overall have remained stagnant or increased in certain areas. 

The Union Bank security model is now one that is highly regarded 

and recommended by law enforcement. We adopted the Controlled 

Access Unit, a double-door entry system that was installed in 100 

branches. Other offices had teller-line monitors installed, and 30 

branches received clear security panels at the teller stations. Digital 

video recorders were installed in every branch. 

Simple, deCent, aFFoRdaBle



employeeS get involved

To make it easy for employees to find just the right volunteering 

opportunities, in 2009 we launched volunteerMatch, an online search  

tool customized for Union Bank. Individuals can search by keyword 

and geographic location for Community Reinvestment Act-qualified 

agencies and for opportunities sponsored by our p.A.L.S. (people 

Applauding Life and Service) program. 

our Branch Banking Giving Back program gives retail employees 

eight hours of paid time off a year to volunteer for CRA-qualified 

nonprofit organizations, with an emphasis on financial education. 

Between the launch of this program in August 2009 and the end 

of the year, employees donated almost 1,500 hours of their time to 

community organizations.

In total, Union Bank employees contributed more than 4,800 hours of 

their time to community causes in 2009. They walked and rode their 

bicycles to raise money for the American Heart Association, AIDS 

organizations, and Multiple Sclerosis research. They helped build  

the tenth bank-sponsored Habitat for Humanity home, in Bakersfield. 

They taught financial education, mentored youth, participated in 

the September 11 National Day of Service and Remembrance, and 

in many other ways participated in activities that helped make our 

communities better places to live. 

living place
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FinanCial eduCation

Bank on CaliFoRnia

Nearly half of California households do not have a savings account, 

and one in five individuals does not have a checking account. To 

redress the situation, Union Bank co-founded and helped develop 

program components for Bank on California, a consortium of 39 

financial institutions, the United Way and 190 other community 

organizations, the FDIC, and other participants. Announced by 

Governor Arnold Schwarzenegger and former President Bill Clinton 

in 2008, the program officially launched in December of that year. Its 

goal is to bring unbanked households into the financial mainstream 

where they can efficiently manage their money, gain better access to 

credit, and build security. 

Bank on California works to increase wealth for lower-income citizens 

and grow the economy at the same time. The initial focus was on five 

cities: Los Angeles, San Francisco, Oakland, San Jose, and Fresno, 

and by the end of the program’s first year, with the efforts of Union 

Bank and all other participants, more than 110,000 new accounts had 

been opened, exceeding the initial target of 100,000 and doing so a 

full year early. More than 95 percent of the accounts remain active as 

this report goes to press. 

Seventeen Union Bank branches located in the program’s initial five cities 

opened 678 new accounts during 2009. Staff also provided successful  

one-on-one coaching for low-income families. 

employeeS in the ClaSSRoom

Our community reinvestment in financial education reached thousands  

of people in 2009. In addition to the Bank on California program, we 

regularly partner with nonprofit organizations that sponsor financial 

education, such as Junior Achievement, ACCION San Diego, and 

Operation HOPE. For our employee volunteers, we produced a 

guide to conducting financial education classes, and we give them 

workbooks to use with students from elementary school to college  

and with working adults. We also use the FDIC’s Money Smart  

modules for youth and adults, including a Spanish-language version 

of the adult module. 

pRo Bono

It is often the most disadvantaged segments of society that are most 

in need of legal services, yet are least able to afford them. This group 

includes nonprofit organizations that are doing excellent work in the 

community but may not have the budgets to support sufficient legal 

counsel for their needs. 

To help, we formalized a pro bono work policy for our Legal Division 

in 2009. The new policy allows Union Bank lawyers to spend up to four 

hours a month of regularly scheduled work time, to a maximum of 32 

hours per year, providing free legal services to nonprofit organizations. 

After our new policy went into effect, several bank lawyers donated 

their expertise to nonprofit groups, including Legal Services for 

Children, Legal Advocates for Children and Youth, the AIDS Legal 

Referral Panel, the Cooperative Restraining Order Clinic, and the 

Volunteer Legal Services Program of the Bar Association. 

The Legal Division has also strengthened its relationship with the 

Association of Corporate Counsel (ACC) by becoming one of that  

association’s Large Law Departments, with more than 15 attorney 

members of ACC. The San Francisco Chapter of ACC has an active Pro 

Bono Committee and a Stewardship Committee, chaired by Union  

Bank’s Joe Catalano. The committee also directs ACC financial support  

to nonprofit legal organizations that use the volunteer services of  

corporate in-house attorneys.

Part of the Union Bank team at the 2009 Los Angeles Heart Walk.



Union Bank provides direct-pay letters of credit to support the tax-

exempt bonds and direct loan funding for these projects. At the end 

of 2009, our waste and recycling niche lending group had 43 core 

industry relationships in California, Oregon, Washington, Hawaii, 

and Texas totaling $791 million in credit commitments. Combined 

with activities elsewhere in the bank, the aggregate total rises to 

more than $1 billion. 

The majority of our loan commitments finance the required 

infrastructure to process the incoming streams of waste products to 

be recycled. We also underwrite the use of non-diesel trucks that use 

a cleaner fuel, liquefied natural gas. 

RenewaBle eneRgy

Global warming increases the pressure to find non-polluting forms 

of alternative energy. In response, new technologies are introduced 

to harness natural sources of energy and new companies emerge to 

put that technology to use for the public good. Union Bank finances a 

number of alternative energy companies, largely through our Leasing 

and Asset Finance and Power & Utilities Divisions. 

Our scope is national, and extends over the border into Canada. In 

2009, we financed projects in California, Colorado, Indiana, Kansas, 

Missouri, Nebraska, New Mexico, New York, Oklahoma, Oregon, 

Pennsylvania, Texas, and Ontario, Canada.

Wind power accounts for a large part of Leasing and Asset Finance’s 

portfolio, with projects generating a combined total of 6,200 megawatts  

of power. Among our clients is Coastal States Wind Holdings, which 

operates 236 wind turbines in three states with an annual output of 

354 megawatts of power, or enough energy for almost 320,000 homes.

Solar projects we funded in 2009 include two facilities developed by 

enXco, Inc. in Ontario, Canada, that generate 19 megawatt hours of 

energy for the Ontario Power Authority. We worked with another 

client, SunEdison, on solar-energy-generating facilities in California 

and Colorado that produce more than eight megawatt hours of power 

annually for commercial and municipal use. 

Landfill gas, produced by the biological breakdown of organic matter 

in the absence of oxygen — conditions typically found in landfills 

where the weight of newer fill compresses older deposits — is largely 

composed of the greenhouse gases CO
2
 and methane. Union Bank 

lends to companies that capture landfill gas before it pollutes the 

atmosphere and transform it into energy. Our clients in this area 

include LES Project Holdings, which uses the gas from 17 landfills to 

operate an 80-megawatt portfolio of power projects. 

waSte and ReCyCling

Congress, the Environmental Protection Agency, and individual states  

have been passing laws since the 1960s to control the massive amounts 

of waste produced by industry, agriculture, and households. 

In 1989, California’s key legislative mandate — Assembly Bill 939, the 

Integrated Waste Management Act — set the stage for the development 

of long-term waste management and recycling infrastructure projects 

throughout the state. The law requires the diversion of all consumer 

and commercial waste from landfills, currently at 50% diversion, with  

a goal of 75% by 2020, and this in turn has produced a need for the 

means to carry out massive recycling efforts. 

The California Pollution Control Financing Authority provides 

private-activity tax-exempt bonds to finance fuel-efficient trucks, 

equipment, and processing facilities. The State also provides grant 

money and tax incentives through the California Environmental Agency 

Air Resources Board to retrofit or buy new fuel-efficient machines. 

Cole Burr, president of Union Bank client Burrtec Waste Industries Inc.,  
and Union Bank’s Myra Juetten at one of Burrtec’s recycling  

facilities in Riverside, California.
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aFFoRdaBle houSing

Financial grants to nonprofit affordable housing developers — 

including those who receive our unique capacity-building Cornerstone 

Awards — and the work of our Community Development Finance 

Division often overlap. Case in point: Rohlffs Manor, a 355-unit 

senior housing complex in Napa, California. 

Union Bank has been a long-time grant supporter of the Ecumenical 

Association for Housing (EAH), the nonprofit developer and 

property manager behind the rehabilitation of Rohlffs Manor. As a 

leading affordable housing lender, we also have underwritten EAH 

projects elsewhere in California and in Hawaii. 

Rohlffs consists of three adjacent housing projects, each built under 

different financing programs and regulatory restrictions. We provided 

EAH with a $15.7-million construction loan and a $5.8-million tax 

credit equity investment to finance reconstruction. New windows, 

roofs, kitchens, floor coverings, heating units, and water heaters 

were installed, and accessibility was improved. 

Financing was unusual, in that EAH planned to use tax-exempt 

bonds and federal Low-Income Housing Tax Credits to acquire and 

rehabilitate Rohlffs, but in 2008 the original investor pulled out and 

the project was at risk. Union Bank agreed not only to buy the bonds 

and provide the debt, but also to buy the tax credits when it looked 

as though EAH would be unable to find a new LIHTC investor. We 

do not usually provide both the debt and equity on a project that 

involves tax-exempt bonds, because doing both means we lose the 

tax-exemption benefits on the interest earned by the tax-exempt 

bond loans.

We made an exception in this case because we value our relationship 

with EAH and the work they do. And we believe our senior citizens 

deserve decent, affordable shelter. 

“...reach up to 3,400 young people every year.”

Green space at Rohlffs Manor

Union Bank supports many nonprofit organizations that promote environmental education, 

including the San Elijo Lagoon Conservancy. 

our Foundation supports the conservancy with grants for an educational program that 

introduces third- through fifth-grade students to the natural treasures found along seven 

miles of trails offering unparalleled access to one of San Diego’s last remaining estuaries, the 

1,000-acre San Elijo Lagoon Ecological Reserve, which hosts more than 700 species of plants 

and animals. The conservancy’s youth programs reach up to 3,400 young people every year. 

San elijo lagoon ConSeRvanCy



“ we wish to thank union Bank for paying an interest rate higher than legally required on iolta (interest 

on lawyers trust accounts) held at your bank. … iolta is a unique product, created by the legislature for 

the sole purpose of funding civil legal services to indigent people. … union Bank contributed $779,585.03 

more than required [in 2009]. ... your participation as a leadership Bank in the iolta program exemplies 

union Bank’s commitment to upholding the federal Community Reinvestment act.”

 | Stephanie l. Choy | 

 Managing Director | Legal Services Trust Fund Program | The State Bar of California
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awards aNd reCogNitioN

#4 in National small Business Banking satisfaction study, 
JD Power and Associates

Banking & Financial institution of the Year,  
Greater Los Angeles African American Chamber of Commerce 

Charlie Joiner Community spirit award,  
Skill Centers of America

Community Builder award, 
San Francisco Organizing Project

Community Collaboration award,  
LEAD San Diego

Community impact award,  
United Way of the Bay Area

Community partner award,  
Community Action Partnership of San Bernardino County

Corporate Champion award,  
Los Angeles Opportunities Industrialization Center

Corporate giving impact award, 
United Way of Orange County

Corporate philanthropy award,  
Library Foundation of Los Angeles 

Corporate philanthropy award,  
San	Francisco	Business	Times

Corporate social responsibility award,  
NAACP–Los Angeles

decades of diversity award,  
Campanile Foundation, San Diego State University

dulcinea award,  
Embracing Latina Leadership Alliances

excellence in Corporate Leadership award,  
Asian Professional Exchange

Funding partner award,  
Community Housing Partnership

good Neighbor award,  
Neighborhood Housing Services of Orange County

Kay shimizu Memorial award,  
Yu-Ai Kai, San Jose

Leadership and Community Commitment award,  
Chamber of Commerce–Torrance Area

Marlene r. dyce Businesswoman empowerment award,  
Black Chamber of Commerce of Orange County, Davina Samuel

Most influential women in Bay area Business,  
Mahla Shaghafi 

Most powerful and influential women in California,
Tisa Jackson, California Diversity Council

outstanding Contributor and Friend of Barrio Logan award,
Kathy Patoff 

outstanding Corporate Foundation,  
Association of Fundraising Professionals–Greater Los Angeles

peacemaker award,  
City of Long Beach

top 60 diversity elite for 2009,  
Hispanic	Business	magazine 

Verizon wireless Hopeline Corporate award,  
Peace Over Violence, Los Angeles

women who Move the City,  
San	Diego	Magazine, Linda Spuck 

speCiaL NotiCe

outstanding rating  
from the Office of the Comptroller of the Currency 

aarp Best employers  
for Workers Over 50 

California Housing Hall of Fame,  
California Housing Coalition

Corporation of the Year,  
Northern California Minority Supplier Development Council

distinguished achievement award,  
B’nai B’rith International 

energy star awards, 
Environmental Protection Agency

Housing Hall of Fame award,  
California Housing Consortium/CHC Institute

National philanthropy day outstanding Foundation award,  
Greater LA Chapter, Association of Fundraising Professionals 

small Business Lender of the Year,  
Ex-Im Bank

top Corporate philanthropists,  
San	Francisco	Business	Times
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Corporate Headquarters

union Bank

400 California Street

San Francisco, CA 94104

www.unionbank.com

Corporate social responsibility division: 

CSRgroup@unionbank.com

union Bank Foundation: 

charitablegiving@unionbank.com

Community development Finance: 

925.947.2401

www.unionbankcdf.com

supplier diversity: 

800.821.5351

Business diversity Lending: 

619.230.4500

Native american Banking: 

415.705.7115

For additional information,  
visit www.unionbank.com and follow  
the links to “About Union Bank”  
and “Corporate Social Responsibility.”
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4 trees preserved for the future

11 lbs water-borne waste not created

1,631 gallons wastewater flow saved

180 lbs solid waste not generated

355 lbs net greenhouse gases prevented

2,720,000 BTUs energy not consumed


